


55 Ways to Fuel Massive Growth in 2015

2: Marketing
Shifting from Broad Strokes to Micro-Targeted: The Year of the Consumer

Next	  year	  will	  usher	  in	  a	  smarter,	  more	  well-‐informed	  and	  resourceful	  consumer	  who	  is	  

	  

	  

percent	  lower	  than	  outbound,	  and	  that	  the	  average	  website	  conversion	  rate	  more	  than	  doubles	  
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75 Ways to Fuel Massive Growth in 2015

2015 Marketing Must Check List

to	  go	  from	  a	  wide-‐net-‐thinking	  to	  the	  exact	  opposite,	  a	  laser-‐focused	  ‘who	  are	  the	  best	  

	  

website	  has	  to	  change	  in	  shape	  and	  form	  as	  it	  goes	  from	  a	  desktop,	  to	  a	  tablet,	  to	  	  
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